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SPANISH INTERNATIONAL NE TWORY

On the eighth tloor of a Park Avenue bullding in Mid
town Manhattan is the headquarters of the Spanish In
ternational Network N). rapidly becon )] @ major
force in the nation's ar-expand inguage
market Rene Anseln ! N states that the
network programs ! ne eight m A Ame
icans in 10 major telev narkets

Begun in 1961, SIN 1tes ¢ yadcast in
New York; Los Angeles, Mian san Anton Fresno
Sacramento; Chicago. ¢ 180, E! Cent Laredo, and
San Diego, with plans to a an Fra the near
future. The network is a's king forward to new aff
ates in Corpus Christi a g jue ’ N is a sales
rep and source of prog sh-speaking
stations; it does not ~ ' v stations
However, the principals of N have Ow 1 the
five stations owned by the S ) n
munications Corporatl \ Separale
corporation which owns WXTV 10 New Jersey
KMEX-TV. Los Angeles, WLTV, Mia KWEX-TV an
Antonio. and KFTV, Fres

SIN stations emy yal \lofa X tely 175 peo
ple, of which roughly B Amer
cans has n efl t e g " ty
training since its Deg staflt (! levels and in ail
departments have been drawn | ! y and
promoted within the ja
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RENE ANSELMO
(ARB) spokesman agreed that SIN's complaint |is
justifiable,” but stated that ARB has a Spanish rating
service "'in the seven to nine major Spanish markets in

radio and television, where it's feasible” Nielsen offi-
Clals said they too have been making improvements in
ethnic ratings. However, Anselmo termed ARB's revi-
sions “token” and described Nielsen as the "worst of-
fender” and “the least cooperative

We are tired of being told that measuring black and
Spanish audiences requires ‘'special techniques.' The
theory of random probability does not, to my knowledge
est upon the color of a person’s skin or the language
one speaks.” One of the sorest points SIN has with
Nielsen is its “arbitrary 10 percent cutof!,” meaning that
any station not viewed by 10 percent of that market's

homes once a week won't be reported Anseimo
emphasized that even if 100 percent of the 530,000
Spanish TV homes watched SIN's New York outlet, “we

still wouldn’'t quality to meet Nielsen's minimum report-
ng standards
The biggest single problem, apart from ratings, that
sees is the FCC's “lack of emphasis ¢
plans for converting all TV stations 1o the UHF

Anseimc n their

rigina

frequency.” This, he feels, inhibits the development of
ty participation in television ownership and
adcasting
Anseimo feels that in areas where a Spanish-speak
ty iIs not served by TV stations offering
Spanish-language programs, cable television can meet
the need We have developed special Spanish
anguage cable programming in a flexible format, and
we can provide up to 14 hours per week. The program
material s recorded on pre-edited, one-hour video
1ssettes, with Spanish language public service an
cements
We've recently added a divisional sales office for ca
ble television in AlbuQuerque, anu we are currently sup
ying programming to systems in Santa Fe, Gallup a
Las Vegas, New Mexic
N has no future plans to broadcast in English “The
hing we do offer to the Spanish comn
wn station. Spanish-speakir g people feel they st d
we their own statior programmed their owr
Anselmo says "And | agree
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The Spanish Market: Young and Growing

by D. Parke Gibson

According to the US. Bureau of the Census, about
10.8 million persons of Spanish origin were residing in
the United States in March, 1974, including 6.5 million
persons of Mexican origin, 1.5 million Puerto Rican,
700.000 Cuban and 2.1 million of Central, South Ameri
can or other Spanish origin. The Census Current
Population Reports, issued in April 1975, further points
out that

—The majority (6.3 million) of persons of Spanish
origin lived in five southwestern states Arizona, Califor-
nia, Colorado, New Mexico and Texas,

—The greatest concentration is in New York State,
mostly metropolitan New York;

-Most persons of Spanish origin lived in
metropolitan areas, larger than the proportion of
metropolitan dwellers for the overall population;

—The Spanish origin population is young, with a me-
dian age of 20.1 years, as compared to 28.5 years for
the total U.S. population;

—~There are significant differences among sub-
categories of Spanish surnamed persons in median
age, occupation, income, residence and educational at-
tainment

The youth fsctor in the size, composition, marital
status and education of Spanish origin persons point up
characteristics in a growing ethnic market-—second
only to the black consumer market—requires greater
understanding and attention from companies seeking to
market their goods and services

Census figures show that one of every eight persons
of Spanish origin in March 1974 was under S years old,
but only about one of every 13 persons in the total
population was under five. On the other hand, only
about one of every 29 persons of Spanish origin was 65
years old and over, but one of every 10 persons in the
overall US. population was 65 years old and over
These figures are particularly significant when it is con-
sidered that persons of Cuban origin living in the US
had a substantially higher median age—35.7 years—,
with only about five percent of all Cuban residents
under five years old in March 1974 and 11 percent 65
years and older B

The median income for tamilies with heads of Spanish
rigin was substantially lower than the median income
f all families in the US, $8,700 and $12,000 respec-

tively Further, while nine parcent of all families in the

S. in 1974 had incomes of $25000 or more, only
hree percent of Spanish origin families were in that
ategory. At a lower level of income distribution, one of

every two families in the US. as a whole had incomes
between $10-25000, as compared with 39 percent of
all Spanish origin families

n March 1974 Spanish origin men and women lagged
behind the total population in educational attainment
with one of every five men completing less than five
s of school, compared to one of every 20 in the total
ulation. Among the women, statistics read one of ev-
f mpared to one of every 25

<3 8

g

ve Spanish origin

en in the total population. The educational gap Is
slarly noticeable in the upper part of the age dis-
! with one of every two men and women 65

Ars and

jer having less than five years education
mpared with 13 percent of the men and 11 percent of

the women in the overall population

Also noteworthy are the differences in educational at
tainment among the Spanish subcategories. Men of
Puerto Rican and Mexican origin had less education

1

than men of other Spanish origins combined, with Mex-
lcan and Puerto Rican men 25 years and over showing
only 31 percent completing high school, compared to
57 percent among persons of other Spanish origin

These stetistics alone suggest a market of growing
importance. Over the last 10 years, the Spanish popula-
tion has grown at nearly three times the rate of the na-
tional average—40 percent to 15 percent. Other
sources suggest that the market may be closer to 15
million persons, and $25 billion, taking into considera-
tion the projected growth rate from the 1970 Census,
and Including Mexicans who listen or view U.S. media,
and buy on this side of the border.

New developments and information on this market
has spurred greater consclousness and understanding
on the part of some leading advertisers and companies,
but its potential has yet to be realized

According to Eduardo Caballero, president of
Caballero Spanish Media, Inc, the nation's only ex-
clusive Spanish-language radio representatives, the
majority of persons of Spanish origin are located in the
five southwestern states, and the most important
markets are found in the New York metropolitan area
(approximately 2.5 million); Los Angeles (2 million);
San Francisco (over 800,000) Chicago and San An-
tonio (both over 400,000) and Miami (nearly 400,000).

The Spanish market is distinctively different from
other markets in the country for several reasons. In ad-
dition to the geographic concentration of the popula-
tion, the increasing income —derived from efforts to pro-
vide better opportunities for all minorities —language,
customs and culture must be taken into consideration
in any marketing strategy

“Latins have not been assimilated into the existing
Anglo-American population at the rate expected In the
early ‘60s,” Caballero points out. “To the contrary, they
have manifested a life style which serves to maintain
their own special character and identity.” Generally,
Latins tend to reside in close proximity to each other,
resulting in certain areas of the country developing high
Latin densities of different nationalities. A recent study
also reported that roughly two-thirds of Spanish origin
families still use their native language at home, with the
Puerto Rican percentage even higher (73 percent)

Advertisers are becoming increasingly aware of the
need to create special material and utilize Spanish
language media, several dozen companies are now
using Spanish oriented radio and television to sell their
products and services

Certain characteristics of the Spanish origin popula-
tion in the United States suggest that the Spanish
speaking market will remain a separate entity for some
time. There will remain the desire and or necessity tore-
tain customs and culture, to communicate in their native
language and to concentrate in metropolitan areas
Familiarization and understanding of the market will
provide the key to more effective marketing strategies
“The buying habits of Spanish speaking people can be
changed from their traditional pattern,” says Caballero
“But this cannot be done with the English ‘spill-over’, for
we are talking about a market with different back-
grounds, environments, personalities, tastes and sense
of humor, even with different concepts of family from its
counterpart, the American market

(excerpted from THE GIBSON REPORT, an informa-

tion service of D Parke @Gibson International, Inc 4794

Madison Avenue, New York) :
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Odisea de "los Mojados”

Diariamente cruzan la frontera rum-
bo a los Estados Unidos, un promedio
de doscientas personas, por los puentes
de los ferrocarriles, conocidos como “El
Puente Negro" debido al color con que
estdn pintados, asi como por el Rio Bra-
VO, no obstante que lleva bastante agua.

Las horas en que més personas cru-
zan ilegalmente, son: de las dos a las
seis de la mafana, aprovechando el mo-
vimiento internacional de los ferrocarri-
les, y a las doce del dia, hora en que

mayores, yva que en El Paso, sil no se
logra conseguir trabajo, se regresan a
esta ciudad, “en donde por lo menos se
tiene un techo y se comen frijoles, mien-
tras que mas adentro de los Estados
Unidos, anda uno dando lastima, hasta
que los de la migra lo detienen”

Continuaron informando, “encontrar
trabajo en la vecina ciudad es tan difi-
cil como aqui, pero una vez que lo lo-
gramos, empezamos a saber lo que es
vivir, pues por lo bajo se paga un pro-
medio de doce dblares (ciento cincuenta
pesos) al dia
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| EICAO OF 17 2 1BS. 1,00 .95, « |
RINOES 2 IBS 00 ponG 0N SPTL l\l(‘.
VNI SIS .00 50 10S. I CARNE
CIHAS 2 IBS 1.00 16.95 ’
AY TAMALES PARA
FVAR
'
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Alqo Nuevol...
Algo diferente!.

Algo Moderno!
Para su Cocime

Si, nosotros fabricames
los Gabinetes oara sw
Cocina a su Gust@...

Rerovamos su Gabinetes
#vy Reparamos v dejamos
i como Nuevos

Made Kitchen CABINETS We Built

Formica Toos. Counter Tops

Custom

\nd annir..

We do Fxpert £« inet Work Residential
& Commercial...'. Call Us For your Room

1816 AVE Fk
763 -8583

LUBBOCK 3316 Gringel

Ramiro Lopex

EL TENAMPA

EL LUGAR DONDE LOS AMIGOS St JUNTAN
PARA DISFRUTA DE SU CERYEZA FAVORITA
BIEN REFRIGERADA=BENGA USTED TAMBIEN

Blas_Torres, Owner
VISITE EL TENAMPA No. 2 EN
CALLE 19 Y QUIR1
407 Quirt 762-9228 Lubbock

—— ‘ sl

— - e e — -

k !/‘/Z ;,( ’ster'eo
% fm

MUCHO CORAZON”

. e e - W - N— 4
CON PROGRAMACION DE
LAS 5 DE LA MANANA
rASTA TAS 12 Repia— —cuands-Calga- el sotnn—

2823 CLOVIS RD.

NOCHE TODOS LOS DIAS

Noticias del A.B.C
fH network

KWGO sigue trabajando
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